PRSA Northeast Wisconsin 2010 PRemier Awards - Call for Entries 
The PRSA - NEW Chapter's annual PRemier Awards recognize the exceptional practice of public relations by professionals throughout Northeast Wisconsin.  We choose to honor local PR professionals – the thought leaders who drive creative, strategic, effective, and ethical communications.  By holding up an example of what is possible, we hope to inspire both innovation and a strong foundation in our work and encourage a higher level of performance among all Northeast Wisconsin public relations practitioners. 
· General Information
· Entry Preparation Guidelines
· Judging Criteria
· Categories
· Printable Entry Form
GENERAL INFORMATION
Who is Eligible? 
To be eligible for the 2010 award, the bulk of the entry's implementation and measurable results must have occurred between January 1, 2009 - August 31, 2010.  
Entries may be submitted by either PRSA-NEW members or non-members.  The work must be completed either:
1. By a PR professional who lives or works in Northeast Wisconsin, OR
2. On behalf of a company, organization, or individual located in Northeast Wisconsin.
Entry Fees

Cost per entry is $30 for PRSA – Northeast Wisconsin Chapter members, and $50 for non-chapter members. 

Deadline for Entries 

Entries and entry fees must be received before 5:00 p.m. on Wednesday, September 8, 2010 (was Friday, September 3, 2010). Entries received after this deadline will not be considered. 

Presentation of Awards 
All winners will be notified in advance that an award will be given out at the program.  Awards will be presented at the PRSA - Northeast Wisconsin Annual Meeting on Tuesday, October 26, 2010. 

Questions 
Questions regarding the entry process or entry categories may be directed to PRemier Award Chair Rachel Lom, 920-427-4677, Rachel.Lom@WriteImageLLC.com. 
ENTRY PREPARATION GUIDELINES   
All entries must be submitted in a black, 8.5” x 11” three-ring binder with a pocket inside the front cover, not to exceed two-inches-thick. The completed entry form must be mounted on the outside front cover. Include a label for category number and entry title on the spine.   
Important: Entry binders more than two inches thick will be disqualified from judging. Any entry components that do not fit properly within the binder boundaries will not be judged. The PRemier Awards Committee reserves the right to disqualify any award that does not meet entry guidelines.   
A typewritten entry summary consisting of no more than two pages should be the first item in the binder. The entrant’s name, entry title, and category number must appear in the upper-right-hand corner of each page of the entry. 
Entry summaries must include the following:   
· Project ID: Include project name, your name, organization, phone number, and email address.

· Objective: Describe the project's purpose and goal. Identify the target audience(s). 
· Research/planning: Summarize the research used to identify the problem or opportunity. Outline the plan. Primary, secondary, and/or historical research/planning information can be used. Formal research is not required.
· Budget: Explain the project budget. (Entries are not judged on budget size, but on the best use of available budget.)  If you did the entire project using internal resources, please estimate the amount of time and resources that were devoted to the program.
· Execution: For complete programs, describe the elements or components, the techniques used and the strategies or tactics undertaken. For individual projects or tactics, describe how the project was executed and how it meets the objectives and addresses the audience(s). 

· Evaluation/results: How did you quantify success? Explain any measurement or evaluation methods used. Did the project meet or exceed goals?    

In addition to the above information, include any primary or supporting materials to provide judges with the whole story and scope of the project.  CD-ROM, DVD, MP3 files, and Internet/Web pages on CD or DVD may be submitted along with hard copy printouts of the contents. Please clearly label all supplemental entry materials with your name, organization, phone number, email address, and entry name/category.
PLEASE NOTE: The awards committee cannot be responsible for original or one-of-a-kind samples, so please submit color photocopies, if necessary. The PRSA NEW Chapter will not mail entries back to entrants. However, all entrants who wish to retrieve their entries may pick them up at the awards presentation.
How to Enter
Mail your submission via three-ring binder with a check made out to PRSA NEW in an envelope placed in the inside pocket to:   

PRSA NEW
Attn: PRemier Awards 
PO Box 10204
Green Bay, WI  54307-0204
Entries and entry fees must be received before 5:00 p.m. on Wednesday, September 8, 2010 (was Friday, September 3, 2010). Entries received after this deadline will not be considered. 

JUDGING CRITERIA   
Entries will be judged by a reciprocal chapter of PRSA.  Each entry will be evaluated using the criteria that are the prime tenets of public relations: research, planning, communication action, implementation, and evaluation. 
Entries are judged against an established standard of excellence. Any entry that meets or exceeds that standard will be honored. One entry will be chosen as the Best of Show in each category.

The judges' decisions are final.  They have the right to withhold an award in any category if there is not a suitable winning entry.  Entries may be moved to another more appropriate category at the judges' discretion.

Judges will use the following point system to rate and score each entry:

· Objectives: Purpose and objectives clearly stated. Target audience(s) clearly identified
10
· Research: Thorough research or analysis, including determination of issues and needs
10
· Planning: Complete and comprehensive planning, sound strategy
20
· Execution/Implementation: Excellence in practice and tactics, quality of work
30
· Creativity: Creative approach/appropriateness of the methods and/or medium
10
· Budget: Appropriate use of resources
5 

· Evaluation/results: How well the entry addresses the target audience and meets the stated objectives. How well results correlate to research findings and strategic objectives
15
Awards will be given for Excellence in each category. The best overall entry per category will be named “Best of Show.” The judges have the right to withhold an award in any category if the entry does not, in their opinion, warrant recognition.  

ENTRY CATEGORIES   

Entry summaries are limited to two pages that should describe the project or program, including the objectives, research/planning, budget, execution, and evaluation (for additional rules, see "Entry Preparation" section). The summary should include a discussion of how the results supported the project’s or program’s objectives. Also include any specific information requested under individual categories. Judges reserve the right to move an entry to another category if it is deemed a more appropriate fit.   
PR PROGRAMS/CAMPAIGNS

The programs/campaigns category honors entire PR strategic programs as a whole, from beginning to end. Entries should include information regarding each stage of the project, including all tactical materials and actions. 
[1]  Media Relations 
A comprehensive, stand-alone media relations program (not part of an integrated campaign) to promote awareness or understanding of an issue, product, service, or event.  The program should be driven entirely by media relations.

[2]  Integrated Communications 
Programs that exemplify creative and effective integration of public relations tactics with at least one other marketing communications tool, such as advertising. Evidence of integration of strategies, budget, and evaluation should be provided.
[3]  Issue Communications 
Programs undertaken to deal with an event or issue that had an extraordinary impact on an organization, its employees, membership, or the general public. Due to the sensitive nature of this type of work, entire documents may be marked "sensitive" and strict confidentiality will be shown. This could also include external relationship building campaigns for communicating with the community, investors, or legislators.
[4]  Internal Communications 
An ongoing or one-time program targeted to a special public (e.g. volunteers, members, employees, affiliated dealers, or franchises). 
[5]  Special Events 
Special events may include anniversaries, celebrations, openings, guerrilla campaigns, web events, or other programming that creates opportunities to impact a connection with the desired target audience.

[6]  Branding / Reputation Management
Programs aimed at building or restoring a distinct brand or reputation.  This could also include community relations for introducing a new product or service into the market/area.
[7]  Miscellaneous
This category represents all other public relations campaigns that do not fit neatly into any of the other categories. 

PR TACTICS 
The PR tactics category honors specific tactics/actions implemented as part of a larger campaign.  Entries should include how this one piece of the puzzle fits into and supports the big picture.
[8]  Media Relations/Press Kits 
A singular media relations tactic, such as a news release, media pitch, or resulting media placement, which helped to promote an issue, product or service. This could also include a press kit compiled to pitch or promote a single idea or event.
[9]  Corporate Publications/Marketing Materials
This category represents any corporate publication other than a newsletter or magazine, such as an annual report, brochure, direct mail piece, etc.  These publications may be used as marketing materials.

[10]  Newsletter/Magazine
Newsletters or magazines can be written and published online or offline and delivered on a regular, periodic basis to provide timely information to target audiences while supporting an organization's overall objectives.  Please provide three consecutive issues for review.
[11]  Online Communications 
Websites, blogs, social media, video, Facebook, twitter, and more fall into this tactic.  This category includes both external and internal uses.

[12]  Miscellaneous 
Any public relations project that does not fit into one of the previous categories, such as public service announcements, corporate video, speeches, etc. 

Entry Form
Entry Title:

Name of Person(s) Submitting:


Position/Title:


Organization:


Address:


City:
County:
State:
Zip:


Telephone:
Fax:


Email:


Organization for which the entry was implemented:


Name of assisting agency, if any:


Are you a member of the PRSA NEW Chapter?
Yes
No

Are you a member of another PRSA chapter?
Yes
No

Entry Category (Circle one)

[1]  Media Relations

[2]  Integrated Communications

[3]  Issue Communications

[4]  Internal Communications

[5]  Special Events

[6]  Branding/Reputation Management

[7]  Miscellaneous Campaign

[8]  Media Relations/Press Kits

[9]  Corporate Publication/Marketing Materials

[10]  Newsletter/Magazine

[11]  Online Communications

[12]  Miscellaneous Tactic

Entry Description:  (This statement will introduce your entry to the judges and be used to describe your entry at the awards presentation. This is NOT your entry summary.  A separate 1-2 page summary should be attached as described in the "Entry Preparation Guidelines" section.)

Fees
$30/entry for PRSA members
$50/entry for non-PRSA members

Please make checks payable to: PRSA NEW.  Put your check in an envelope and place in the inside front pocket of your three-ring binder.  You may pay for multiple entries with one check.  Make a note in the envelope outlining the number of entries and entry titles.

Total Enclosed for this entry:

How did you first hear about the PRemier Awards?

May we display your entry at the Annual Meeting/Awards Banquet?

Would you be interested in presenting this entry at a PRSA NEW luncheon program?

Questions?  Contact Rachel Lom at Rachel.Lom@WriteImageLLC.com or 920-427-4677.

